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WEBER SHANDW I

3,000+ employees

126 offices in 81 markets

60% of client engagements multi-market
Represent 43% of Fortune 100

Staff speak b5 languages

1000+ industry awards in over 10 years

B year average tenure among top 150 clients
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Want to defy convention?
Break it.

That's why we created a new kind of engagement firm for the hyper-
connected marketplace of the new engagement era. Andwe continue ta
push beyond to deliver on every platform and every continent.

We integrate multi-platform solutions that drive results. By re-
engineering our global organization to bring the full power of Weber
Shandwick to every client through borderless access to resources, an
eco-system of specialty engagement agencies and a diverse group of
the best talent on the planet - from strategic planning, social/digital
innovation, content creation, and analytics to brilliant storytellers whao
know how to make every story a social buzz.

Weber Shandwick has moved beyond boundaries to help our clients out-
perform expectations, and the results are being noticed. We're the only
PH firm an the Advertising Age A-List andwe're the Holmes 2014 Glabal
PHAgency of the Year, and that's just for starters.

We are committedto deliver unconventional thinking that drives the
best outcomes for our clients and great opportunities for ocur people.
Andwe are, foremost, committed to be engaging, always.
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PERFORMANCE AND DEVELOPMENT
DB

GOALS SHOUL E SMART

SMART

SPECIFIC MEASURABLE ATTAINABLE RELEVANT TIME BOUND
Goals should be Establish concrete Goals must be within Make sure eachgoal  Settinganend
straightforward criteria for your capacity to is consistent with point on your
and emphasize the measuring progress reach. You cannot other goalsyou have  goalgivesyou a
task(s) thatyou toward the commit to established and fits clear target to
would like to attainment of each accomplishing goals with your immediate  work towards.
achieve. goal thatyou set. thatare too faroutof  and long-range

your reach, or plans.

unreasonable.
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LEARNING &
DEVELOPMENT
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OUR LEARNING PHILOSOPHY
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LEARNING MODEL

On the Job EXPEREINCE

Mentoring & Coaching

Classroom, Courses, & Reading
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Eligibility Dates
Medical

Dental

Vision

401(k)

Ancillary Benefits
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BENEFITS OVERVIEW
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WHAT'S NEXT?

YOU ARE
HERE

START THE TOUR




Your HR Generalist is your informatien pesource for

policies, procedures, benefits, payroll, performance

management and“professionaldevelopment

MAUREEN BRATTON, CHRISELLE JIN,

Vice President- HR HR Coordinator



